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              	Social Networking August 11, 2009

	Social Networking Professor Steve Hyzny DeVry University Information Source: http://www.careerbuildercommunications.com/pdf/socialmedia.pdf

	Social Networks for Business • Increasingly, businesses are finding ways to promote products and services, connect with customers, generate new ones and drive revenue – all through social media. Even more recently, organizations are using social media not only to generate new customers, but to recruit new employees as well.  • Time spent on social networks • 4 out of 5 online Americans use social technology • 2/3 of the global internet populations visit social networks • 93% of social media users believe a company should have a presence in social media. • 77% of the Fortune 500 are using some sort of social media tool • Visiting social sites is now the 4th most popular online activity – ahead of personal e-mail • 85% of social media users believe that a company should go further than just having a presence on social sites and should also interact with its customers. • 1 Forrester Research, 2009 • 2 Nielsen, Global Face & Networked Places, 2009  • 3 University of Massachusetts Dartmouth and Financial Institution, Inc., December 2008 • 4 Cone, Business in Social Media Study, September 2008

	Monthly Users

	Social Tools • Business Tool: Using Social Media to Update Your Status • Public Relations and Marketing: • Companies can push out information about new products, company news, special promotions and press releases to engage existing customers and generate new ones. • Customer Service: • Social media enables companies to “listen” to what users are saying about the brand and respond in real-time to customer complaints on their blogs or company social media pages.  • Internal Communication: • The use of internal blogs and social communities enable colleagues to easily connect, share information and discuss projects. Companies also use these platforms to keep employees up-to-date on important news, information and events – as well as address employee concerns and share valuable information. • Talent Recruitment: • Not only can companies push out job openings via social media and discuss the various benefits to working at their organization, but they can also directly respond to job seekers’ questions via wall-posts, direct messages, tweets or other forms of open messaging. Turn the page for more on how businesses are using social media to recruit.

	Most Popular Social Sites • www.facebook.com • www.twitter.com • www.linkedin.com

	Facebook.com • Facebook is a social networking service that lets you connect with friends, co-workers, and others who share similar interests or who have common backgrounds. As the second most trafficked Web site in the world, Facebook has over 400 million active users worldwide.1 The average user spends over 55 minutes on Facebook each day – giving the companies who advertise on Facebook plenty of time to engage them. • 1 Source: Facebook statistics, February 2010 

	Using Facebook • Tell a Story with Photos – Give visitors a virtual tour of your facilities, or a snapshot into your organizational culture, by posting photos from company events or contributed by employees.  • Highlight Employee - Achievements, philanthropic involvement or fundraising efforts with status updates on your Facebook wall or writing “notes” that users can read.  • Post Links to Stories and Press Releases about exciting company news.  • Listen to and Recognize Fans by responding to wall posts and participating in discussion boards. 

	Profile vs Fan Page • How are Pages different from personal profiles? • Profiles represent individuals and must be held under an individual name, while Pages allow an organization, business, celebrity, or band to maintain a professional presence on Facebook. You may only create Facebook Pages to represent real organizations of which you are an authorized representative. Fans of your Page won't be able to see that you are the Page admin or have any access to your personal account. • http://www.facebook.com/pages/create.php

	Professional vs Personal Profile • What is the difference between a business account and a personal account? • Business accounts are designed for individuals who only want to use the site to administer Pages and their ad campaigns. For this reason, business accounts do not have the same functionality as personal accounts. Business accounts have limited access to information on the site. An individual with a business account can view all the Pages and Social Ads that they have created, however they will not be able to view the profiles of users on the site or other content on the site that does not live on the Pages they administer. In addition, business accounts cannot be found in search and cannot send or receive friend requests. • If I already have a user profile, can I create a business account? • Maintaining multiple accounts, regardless of the purpose, is a violation of Facebook’s Terms of Use. If you already have a personal account, then we cannot allow you to create business accounts for any reason. You can manage all the Pages and Socials Ads that you create on your personal account. • Please keep in mind that the fans of any of the Pages you administer will not have visibility or access to your personal account or profile.

	Twitter.com • Twitter is a free micro-blogging site that enables users to send and receive messages – or “tweets” – of up to 140 characters. With 17 million registered users1, Twitter’s popularity has grown exponentially since it launched in 2008; however, regular engagement is relatively low: 90 percent of the activity on the site is generated from only 10 percent of users.2 • 1 twitterscore.net • 2 Forrester

	What to Twitter • Introduce Yourself to the Community.  • Monitor your company / brand on Twitter. • Post Links to Stories and Press Releases about exciting company news.  • Listen to and Recognize Fans by replying to them (either publicly on your own wall or with a Direct Message)  • Engage your CEO in social media.  Social media is a great way to have a conversation with your market and make and mange connections with prospects, customers, bloggers and other influencers.  But for a CEO, the typical routes to social media can be hard.  Especially if you are a larger or global company.  A CEO typically has little time to write a blog or answer lots of messages and friend requests on Facebook.  I cannot tell you how many CEO blogs I have seen with only 1 or 2 posts because the CEO never had time to update the blog after the first couple entries.  But, Twitter is limited to 140 characters per update, so it is all about short thoughts and comments.  If your CEO can send a text message, they can use Twitter from anywhere in the world as a marketing and PR tool.  Twitter is actually perfect for CEO or founder who is always on the road meeting with people and who has some interesting opinions on your market.  • Keep in touch with bloggers / media.  It is really easy to follow someone on Twitter (see below). And you'll be surprised how often they decide to follow you as well. • Announce specials, deals or sales.  If you are a retailer or anyone who often has special offers, you can use Twitter to announce these deals instantly to a large audience.  You know those commercials from Southwest Airlines about that "Ding" application you could download and would then alert you about specials on flights?  Well, Twitter can be used as a kind of free version of that.  Dell and Woot have done just this type of marketing, with a lot of success.  • Live updates on events or conferences.  If you participate in a large trade show or run your own corporate event, you can use Twitter to announce last minute changes, cool events that are happening ("Just announced, Steve Hyzny book signing in the exhibit hall until 11am") and more.  It is a great last minute marketing tool.  • Promote blog articles, webinars, interesting news and more.  Its really easy to post a link to something in Twitter, and we often post links to blog articles on our blog, or other news articles.  A good idea is to post articles on other websites that are relevant to your business, like a customer success story or other PR coverage.  If you have other content that is appealing to your audience like a free webinar, post links to those too.  • Twitter’s benefits lie in its simplicity: the 140 character limit helps keep messages concise while its real-time feature makes it easy to push out information. The challenge with Twitter, however, is that it offers little to no ability to target customers, has no ad platform, and offers minimal reach, as it has yet to adopt a mainstream audience.  • How frequently you choose to update your Twitter page is up to you; however, with Twitter, quality matters over quantity. Don’t simply keep posting all day: Send updates on exciting company news with a link to a press release or news story. Invites customers to a sales event.

	Linkedin.com • With over 53 million members in over 200 countries and territories around the world1, LinkedIn is a free professional networking site that enables members to post their resumes, recommendations from friends and connect with other industry professionals. One in 20 U.S. users is a recruiter, headhunter, or HR professional.2 • 1 LinkedIn.com • 2 LinkedIn site search conducted July 29, 2009

	Using Linkedin • Unlike with Facebook and Twitter, users can’t ‘fan’ or follow your company’s page, but you – and your employees – can utilize your connections to make new ones and source candidates.  • Postlinksto job openings to your profile or to exciting company news.  • Join IndustryGroups within the site and start or participate in discussions within these groups.  • Source Potential job Candidates by responding to or messaging professional contact through InMail.  • Request an Introduction to a potential candidate through a mutual connection.

	Niche Sites: • Social Networks  • MySpace, Bebo, Hi5 • Niche Networks • Plaxo, Ning,  • Picture Sharing • Flickr, Zoom, Phanfare • Video/Audio Casting • Kyte, BlogTalkRadio • EventPosting • Socializr, Acteva, Zvents • DocumentSharing • docstoc, scribd, slideshare • Video Sharing • YouTube, blip.tv, metacafe, viddler

	Don’t Forget Blogging: • Ablog, or Web log, is a Web site containing user-generated commentary, graphics, and/or video. What sets blogs apart from traditional media is their emphasis on user interaction. Their success rate is gauged by their ability to generate meaningful reader comments, a high quantity of unique and returning visitors, and links from other blogs and Web sites. Blogs have at least one “owner,” but many have several commentators contributing to site content.  • Blogs also create a branding opportunity for companies: According to 2008 Forrester Research, 36 percent of online users think more positively about companies that blog. In addition to attracting customers, blogs can be effective in attracting candidates, as potential employees can find out what your company culture is like on a real and personal level and garner information that they can’t necessarily obtain from a face-to-face interview or a Google search. Your company blog can also give candidates an avenue by which to communicate and build relationships with each other and, more importantly, with you. • Finally, if you have a presence on other social networking sites, you can leverage that presence to link to and drive traffic from these sites to your company’s blog. This type of activity pulls your overall social media strategy together, broadening your reach and strengthening your overall presence in the social media space.

	Blog Setup • For guidance – or to see the various ways in which companies use blogs to communicate – try visiting one of these corporate blogs: • http://www.libertytax.com/taxlounge/blogs/ • http://www.century21.ca/Blog • http://www.henkel-smile-blog.com/ • http://www.sodexocareersblog.com/ • Setting up your own blog is simple. The following blog hosting sites are easy-to-navigate and user-friendly (and free!):  • Typepad.com, Blogger.com, Wordpress.com

	Best Practices • SET A GOAL: Like any business initiative, setting a strategy before delving into social media is critical to success. Defining your goal for using social media is step one. • MANAGE YOUR ONLINE REPUTATION: Social media is about word-of-mouth marketing. Use your online profile to discuss the unique benefits of working at your company, promote recognition the company has received and publish employee success stories.  • MASTER ONE MEDIUM: Social media can be overwhelming, so aim to master one medium – a Facebook page, a Twitter account, a blog – before expanding to other platforms.  • CREATE A USER EXPERIENCE: Social media is about creating an open dialogue and building relationships with others. Create a space where current and potential employees can interact – sharing success stories about working with your organization – and responding to job seekers’ questions.  • LISTEN, LEARN AND ENGAGE: The most important thing you can do on any site is to listen to your audience – both what they are saying to you and what they are saying about you. Don’t be afraid to respond: There is no better way to build trust with your community. • BOOST YOUR RANKINGS: Having a presence on social media sites will organically boost your online profile in search rankings.  • PREPARE TO CHANGE: Be flexible to change. Social media is constantly evolving. Be on the lookout for new sites cropping up, and don’t be afraid to test the waters. • VISUALLY STIMULATE: Incorporate photos and videos on your site to get your audience’s attention. The visual stimulation will make your company stand out.  • PROMOTE YOUR BRAND: Promote your presence once you are up and running on the social media platforms of your choice. Place links on your Web site, put them in your email signature, highlight them in marketing campaigns, and even send links to become fans, friends, or followers in application confirmation emails.

	Connect • Connect Facebook to Twitter. • When you change status on FB it updates Twitter. • Add twitter to facebook as widget. • Facebook – Fan Page Professor Steve Hyzny • Twitter – Netrainer • http://www.instructornetwork.com • Add Widgets to your website
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